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tc A / Onsen Towns in Okayama Prefecture /
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The Mimasaka Santo, or "Three Hot Springs of Mimasaka' (YunogoOnsen, ! k\‘
Yubara Onsen, and Okutsu Onsen), have long been known for their waters & AL " ’
that are believed to beautify the skin. — - & J r's
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This hot spring is said to have been discovered about 1,200 years ago when a single heron was seen healing a
wound on its foot, earning it the nickname of "The Heron's Hot Spring”. The bubbling spring water is suitable for
prolonged bathing, and is also considered to be one of the few springs of it's kind in the world.

1,200 A A

A
Qe 1 1200w 1 @K’ ET p%T |t €1t GAN%D |1 we o 9 o E
T H 91 Q g, hgO o

I Y / Yubara Onsen/ /- >0 |

Y A A NS AY
1 n un 2
A hot spring featuring a large amount of hot, flowing water that is characterized by its high quality, highly
alkaline spring water that feels smooth on the skin. Sunayu, a large open-air bath made of hot spring water
gushing from the bottom of the river, is the pride of this hot spring, and is considered to be one of the few
springs of it's kind in Japan.
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A quiet mountain town lined with tasteful, long -established inns and rustic guest houses, this riverside hot spring
town features an air of seclusion. Many writers and artists have visited the area since ancient times, and it has
also served as the setting for many of their works.

A A
A
G n o AlT vz GAEN, > il L-<d (Nt O|" 2@ h=opO]| B e
s BQ@I | dYyrN aKnij %s 1 Cj N@ w0 " GEIA B



/

How to Enjoy the Hot Springs / /[y O]n e
e / Get ready to enter the hot springs / I X8
r N Q3
Remove your clothes and underwear in the changing If your hair is long, tie it up with an elastic band.
rooms.
....................................................................................................................................... N
n ) b " A L T Al ME T
o e / Before entering the bath / [9 " Bt
(i O ) 1
First, pour hot water over your body (you must wash \ *’
your body before getting into the bath). ol -
lj NJ U
....................................................................................................................................... L\
X1 51 eq0] x Il 4¢
) / When entering the water / /[ RO |«
©

Bathe according to your own physical condition and
do not overdo it!

If you wish to re-enter the bath after washing your
hair or body in the washing area, be sure to remove
all soap lather.
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How to Enjoy the Hot Springs / /[y O]n e

Q 1 / When leaving the bathing area / I A4 -H

Wipe your body down with a hand towel before re-
entering the changing area.

© / Other/ /| TH

Please refrain from taking any photos or video

recordings.
A
1Ea»c1 nOoid notaAl
s R
Do not wash items of clothing in the bath. Do not bring food or drink into the bathing area.
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Facts About the Hot Springs / I5 78 0

I / About Spring Quality /wp > ¢ / ¢
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The quality of hot spring water is classified into types according to its

characteristics, which are determined by the quantity of each component

contained within the water, with each type believed to offer unique health

and beauty benefits.

Yunogo Onsen: Chloride hot spring (Salt adheres to the skin, which has a

warming effect and improves circulation)

A Yubara Onsen and Okutsu Onsen: Alkaline simple hot spring (Soft to the
touch and non-irritating)
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Drinking milk after bathing in a hot spring is a much -loved part of Japan's
hot spring culture. Cold milk is exceptionally tasty when drunk while the
body is warm and relaxed. TheHiruzen Highlands in the northern part of
the prefecture is one of Japan's leading areas for Jersey cow-keeping, and
its thick, rich Jersey milk, also known as "golden milk," is very popular. We
hope you will enjoy it when you visit the hot springs.
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Wash your body thoroughly in the wash area and rinse off
bubbles and dirt completely before getting into the bathtub.

I v eAeq 2=/

You can bring towels into the bathing area, but please do not
soak them in the bathtub.

For those with a weak heart or high blood pressure:
High-temperature hot springs can be hard on the body. Bathe
for short periods at a time and do not overdo it.

245 /adkn
Long hair should be tied up or wrapped in a towel and kept

out of the bathtub.

Please take off all of your clothes in the changing room.
Swimsuits are not allowed.

When you enter the bathing area, first pour hot water over
your body. This prevents a rapid rise in blood pressure.
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It is a X minute taxi ride to the nearest pharmacy/hospital. It
is an X-minute walk.
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Recommended Spots Around the Hot Spring Towns/
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NnoéN7 w( S )/ Oyama Observation Deck (YunogoOnsen area)/
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A spectacular spot overlooking the Yunogo hot spring town. It is also
famous for its early morning "sea of clouds" (appearing on cool and
clear days from October to February).

Directions: 5 minutes by car from the hot spring town
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Located in the center of the hot spring town, it is revered as the
shrine of the Medicine Buddha who brings health (kenko kaeru) and
money (zenikaeru).

Directions: Within Yubara Onsen hot spring town
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This valley extends for around three kilometers along the Yoshii
River that flows downstream of Okutsu Onsen. The area is welt
known for its fall foliage.

Directions: 5 minutes by car from the hot spring town
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Introduction to the Okayama
Prefecture Area /
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Since ancient times, Bizen has flourished as an area that connects
Chugoku and Shikoku. It is full of unique spots for activities, fruit
picking, culture, art, and more.
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Facing the Seto Inland Sea to the south and embraced by the Chugoku
Mountains to the north, this area is rich in nature. Visitors can enjoy
museums and historical and cultural heritage sites here.
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This region is located in the northern part of Okayama Prefecture and
offers magnificent natural beauty. In addition to a historic hot spring
resort, castle town, and old -fashioned townscapes, local cuisine is
another attraction.
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Bizen Area/
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o P& 1 /Okayama Castle / /Qr s
NS 10T T € A 360
One of the 100 most famous castles in Japan. The castle features a 360 degree
view of the city from the top floor.
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This is one of the three most famous gardens in Japan, where you can enjoy scenery in
each of the four seasons. It has been awarded three stars by the Michelin Green Guide

Here visitors can enjoy the beautiful scenery of Ushimada also known as
"Japan's Aegean Sea."
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Bitchu Area/
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This mountain castle was built in the late 7th century, and its history is
shrouded in mystery.
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A beautiful townscape featuring a harmonious blend of white -walled warehouses and
- Western-style architecture preserved since the Edo period.
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Designated as a National Important Cultural Property, this the only mountain
castle that still has a tower.
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The stunning townscape with reddish-bronze Sekishu-gawara roof tiles and
red ocher-colored exterior is beautiful.
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 One of the best highland resorts in western Japan with magnificent nature and a variety of
sightseeing spots.
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The best cherry blossom viewing spot in the prefecture. With approximately 1,000 cherry
blossom trees in full bloom, the scenery is spectacular!
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A hot spring town popular among women for its clear, colorless water, known for enhancing
skin beauty.

A hot spring town that stretches out along the Asahi River. The spring features a large
volume of hot water and is smooth on the skin.




/ Fruits / /[t

—_
(04}
D

Y Q

A variety of fruits grown in the warm climate can be enjoyed in each
season. In addition to white peaches, there are also a variety of
grapes such as Muscat of Alexandria andPione.
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A representative confectionary of Okayama Prefecture, known for its
appearance in the fairy tale of Momotaro. You can enjoy a variety of
flavors in addition to the standard ones made with millet.
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Okayama is the birthplace of domestically produced jeans, and the
largest area of domestic denim production in Japan. Various
manufacturers are developing a wide range of denim products.
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